
CS	
  315	
  –	
  Intro	
  to	
  Human	
  Computer	
  
Interac4on	
  (HCI)	
  
Menus,	
  Form	
  Fill-­‐In,	
  Dialog	
  Boxes	
  



Forms	
  
•  Forms	
  Suck.	
  

•  Forms	
  stand	
  in	
  the	
  way	
  of	
  what	
  we	
  want	
  to	
  
accomplish:	
  
▫  Vote	
  
▫  Apply	
  for	
  a	
  job	
  
▫ Make	
  a	
  purchase	
  
▫  Join	
  a	
  group	
  
▫  …	
  



Forms	
  are	
  Necessary	
  
•  How	
  could	
  you	
  achieve	
  any	
  of	
  the	
  previous	
  ac4ons	
  
without	
  forms?	
  



Goals	
  
• Get	
  people	
  through	
  them	
  quickly	
  and	
  easily	
  

• Make	
  them	
  invisible	
  in	
  a	
  way	
  that	
  gets	
  organiza4ons	
  
the	
  things	
  that	
  they	
  need	
  and	
  people	
  the	
  things	
  that	
  
they	
  want	
  

•  Design	
  accordingly!	
  





Ecommerce	
  



Ecommerce	
  



Social	
  Interac4ons	
  



Produc4vity	
  



Produc4vity	
  





Form	
  Design	
  Impact	
  
•  How	
  much	
  of	
  an	
  impact	
  could	
  form	
  redesign	
  have	
  on	
  
a	
  business?	
  
▫  Increased	
  comple4on	
  rates	
  of	
  10-­‐40	
  percent	
  
▫  Substan4al	
  increases	
  in	
  revenue	
  



Form	
  Redesign	
  
•  How	
  would	
  you	
  go	
  about	
  a	
  form	
  redesign	
  project?	
  
▫  Usability	
  Tes4ng	
  
▫  Field	
  Tes4ng	
  
▫  Customer	
  Support	
  
▫  Site	
  Tracking	
  
▫  Eye	
  Tracking	
  
▫ Web	
  Conven4ons	
  



Case	
  Study	
  -­‐	
  ecommerce	
  
•  A_er	
  the	
  user	
  filled	
  out	
  the	
  shopping	
  cart	
  and	
  
pressed	
  checkout,	
  the	
  following	
  form	
  appeared:	
  
•  Form:	
  	
  
▫  two	
  fields	
  
�  Email	
  address	
  
�  Password	
  
▫  two	
  buaons	
  
�  Login	
  
�  Register	
  	
  
▫  one	
  link:	
  
�  Forgot	
  password	
  



Usability	
  Test	
  Observa4ons	
  
• Users	
  did	
  mind	
  registering:	
  
▫  “I’m	
  not	
  here	
  to	
  enter	
  into	
  a	
  rela4onship.	
  I	
  just	
  want	
  to	
  
buy	
  something”	
  

•  Some	
  first-­‐4me	
  shoppers	
  couldn’t	
  remember	
  if	
  they	
  
had	
  registered	
  
•  Repeat	
  customers	
  were	
  not	
  happy	
  either	
  
▫  Couldn’t	
  remember	
  if	
  they	
  had	
  registered	
  before	
  
▫  Couldn’t	
  remember	
  which	
  email	
  they	
  used	
  
▫  Couldn’t	
  remember	
  their	
  password	
  



Results	
  
•  45%	
  of	
  all	
  customers	
  had	
  mul4ple	
  registra4ons	
  
•  160,000	
  customers	
  per	
  day	
  requested	
  their	
  passwords	
  
▫  75%	
  of	
  these	
  never	
  completed	
  their	
  purchases	
  

•  Fix:	
  	
  
▫  Took	
  away	
  the	
  register	
  buaon	
  
▫  Added	
  a	
  Con2nue	
  buaon	
  and	
  the	
  message:	
  “You	
  do	
  not	
  
need	
  to	
  create	
  an	
  account	
  to	
  make	
  purchases	
  on	
  our	
  site.	
  
Simply	
  click	
  Con2nue	
  to	
  proceed	
  to	
  checkout.	
  To	
  make	
  
your	
  future	
  purchases	
  even	
  faster,	
  you	
  can	
  create	
  an	
  
account	
  during	
  checkout”	
  



Results	
  
• Number	
  of	
  purchasing	
  customers	
  went	
  up	
  by	
  45%	
  

•  Extra	
  purchases	
  resulted	
  in	
  an	
  extra	
  $1.5	
  million	
  the	
  
first	
  month	
  

•  In	
  the	
  first	
  year,	
  the	
  site	
  saw	
  an	
  addi4onal	
  
$300,000,000	
  



What	
  was	
  the	
  Site?	
  





Design	
  Principles	
  
• Minimize	
  the	
  pain	
  

•  Illuminate	
  a	
  path	
  to	
  comple4on	
  

•  Consider	
  the	
  context	
  

•  Ensure	
  consistent	
  communica4on	
  



Minimize	
  the	
  Pain	
  
• What	
  to	
  Include	
  

•  Have	
  a	
  Conversa4on	
  



Organizing	
  Content	
  



Organizing	
  Content	
  



Group	
  Dis4nc4ons	
  



Group	
  Dis4nc4ons	
  





Name	
  that	
  Form	
  



Name	
  that	
  Form	
  



Clear	
  Scan	
  Lines	
  



Clear	
  Scan	
  Lines	
  



Minimal	
  Distrac4ons	
  



Minimal	
  Distrac4ons	
  



Progress	
  Indicators	
  



Labels	
  



Alignment	
  









Labels	
  Within	
  Inputs	
  



Input	
  Fields	
  



Types	
  of	
  Input	
  Fields	
  



Selec4ng	
  Form	
  Elements	
  



Selec4ng	
  Form	
  Elements	
  



Selec4ng	
  Form	
  Elements	
  



Field	
  Lengths	
  



Field	
  Lengths	
  



Field	
  Lengths	
  



What	
  does	
  an	
  asterisk	
  next	
  to	
  an	
  input	
  
field	
  mean?	
  



When	
  should	
  you	
  
indicate	
  required	
  or	
  
op4onal	
  input	
  fields	
  
at	
  all?	
  











Ac4ons	
  



Primary	
  and	
  Secondary	
  Ac4ons	
  





Usability	
  Test	
  



Ac4ons	
  in	
  Progress	
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